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227227 publications,
with 180 of them in 
traditional press, 16 
on television, and 31 
on social media

Data registered until July 2nd, via Boxnet and Preview News



4141 publications 
in tier 1 outlets

representing 18% of the total

Data registered until July 2nd



+27.2MM+27.2MM
unique visitors
in online press articles, and

+152.1MM+152.1MM 
reach
in television articles

Data registered until July 2nd, via Boxnet and Preview News



+€ 3.4MM+€ 3.6MM, or 
+R$22.6MM in 

valuation
considering traditional press, television 

and social media

Data registered until July 2nd, via Boxnet, Preview News and Nexus (June 26th)



OVERVIEW
Sephora's participation in the São Paulo LGBT+ Pride Parade generated significant impact, helping to build the brand’s positioning as an 
active supporter of diversity and as one of the protagonists of the largest LGBT+ parade in the world. The sponsorship was officially 
announced on June 3rd, during the event's official press conference, which immediately boosted the brand's presence in the public 
opinion from the very beginning of the activations.

As of July 2nd, 227 press results have been secured, including features in highly relevant outlets such as Gshow, Billboard, Capricho, 
CBN, CNN Pop, Garotas Estúpidas, Metrópoles, Mundo Negro, Promoview, Propmark, IstoÉ, and Terra. Among these results, 31 posts were 
published on the official social media channels of key outlets, such as Propmark, Promoview, Mercado & Consumo, IG, Hugo Gloss, 
Nozy, and Billboard.

The event’s success also extended to television, with 16 features in major national news, including Fantástico and GloboNews, 
significantly boosting the campaign national impact.

Additionally, we organized an exclusive video interview with Pedro Sampaio for G1, expanding both the reach and the depth of the 
coverage. On the day of the event, a dedicated press conference with him gathered 30 journalists from many important outlets, 
strengthening direct engagement with the media and amplifying the visibility of the sponsorship.

Furthermore, Branded Content activations were carried out on the @historiasdeterapia profile (1.3M followers), with three videos already 
published, accumulating over 317.8K views, 12.4K likes, 886 comments, and 3.5K shares to date.

The campaign has already achieved an earned media value of over €3.6 million (R$ 22.6 million) and has reached 27.2 million unique 
visitors.



OUR STRATEGY

PRESS DIGITAL INFLUENCE BRANDED CONTENT

PRESS RELEASES (5)

INVITATIONS AND MEDIA RELATIONS AT THE 
OFFICIAL PARADE PRESS CONFERENCE 

EXCLUSIVE PRESS CONFERENCE WITH 
PEDRO SAMPAIO (30 journalists)

INVITATIONS AND PRESS 
MANAGEMENT ON THE TRUCK

SEEDING-INVITE

INFLUENTIAL AND INCLUSIVE MAILING

NARRATIVE AMPLIFIED THROUGH WEB 
SERIES ON “HISTORIAS DE TERAPIA” PROFILE

STRATEGY

TACTICAL PLAN

REMEMBERING…



227
results; among them

31
on social media

+€ 3.48M = +R$21.6M
valuation

(online press + pint + TV)

+27.2M
unique visitors
(online press)

16
on television

+152.1M
reach
(TV)

BIG NUMBERS | PRESS

Data registered until July 2nd, via Boxnet and Preview News



BIG NUMBERS

BRANDED CONTENT

+317.8K
views

+12.4K
likes

886
comments

+3.5K
shares

YOUTUBE

+89.8K
views

5.3K
likes

15
posts

212.8K
reach

8.2%
Engagement Rate

Data registered from June 4th until July 2nd, via Instagram and Youtube



312
story screens

30
feed posts

+34.7M
potential reach

+374.3K
feed likes

BIG NUMBERS |INSTAGRAM (GUESTS) |TOTAL

+397.8K
feed interactions

+1h26m
exposure time

+12K
feed comments

22
unique profiles

Data registered from June 6th to June 26th, via FTW and Nexus

€164.961,93  = R$1.022.763,97
valuation



264
story screens

29
feed posts

+374.3K
feed likes

BIG NUMBERS |INSTAGRAM (SEPHORA’S GUESTS)

+397.8K
feed interactions

+1h24m
exposure time

+12K
feed comments

15
unique profiles

€79.407,30  = R$492.325,31
valuation

Data registered from June 6th to June 26th, via FTW and Nexus



GUESTS
Theodoro Grag Queen Bruna AndradeHalessia Bona Petti

Sarah Vika

Organzza

Preta Araujo

Ana Carolina 
Apocalypse

Miguel Barbieri Rafa Brunelli Mar Conceição 
Magalhães

Marcela 
McGowan

Marcia 
Pantera

Sarah Aline

Gabi ÁdiePedro Camargo 
(ELLE)

João Almeida Johann 
Steffens

Franciny Ehlkhe Hellena Malditta

SEPHORA

PR BENEFIT FRAN GLOW RECIPE

https://www.instagram.com/theodoro/
https://www.instagram.com/theodoro/
https://www.instagram.com/organzza/
https://www.instagram.com/organzza/
https://www.instagram.com/gragqueen/
https://www.instagram.com/bona.petti/
https://www.instagram.com/miguelbarbieri/
https://www.instagram.com/sarahvikaqueen/
https://www.instagram.com/sarahvikaqueen/
https://www.instagram.com/halessia/
https://www.instagram.com/bru__andrade/
https://www.instagram.com/anacarolinaapocalypse/
https://www.instagram.com/pretaraujo/
https://www.instagram.com/rafabrunelli/
https://www.instagram.com/marmagalhaess/
https://www.instagram.com/sarah.aline/
https://www.instagram.com/sarah.aline/
https://www.instagram.com/marciapanteraoficial/
https://www.instagram.com/marcelamcgowan/
https://www.instagram.com/pedrojcamargo_/
https://www.instagram.com/gabiadie/
https://www.instagram.com/gabiadie/
https://www.instagram.com/joaoalmeidac/
https://www.instagram.com/francinyehlke/
https://www.instagram.com/francinyehlke/
https://www.instagram.com/dearjohann/


6
story screens

1
feed post*

BIG NUMBERS |INSTAGRAM (PR GUESTS)

50s
exposure time

2
unique profiles

€16,05  = R$99,54
valuation

Data registered from June 6th to June 26th, via FTW and Nexus *Pedro’s feed post isn’t included in the valuation



38
story screens

0
feed posts

BIG NUMBERS | INSTAGRAM (PARTNER BRAND’S GUESTS)

7m21s
exposure time

5
unique profiles

€85.538,56 = R$530.339,11
valuation

Data registered from June 6th to June 26th, via FTW and Nexus



INSTAGRAM 
(SEPHORA’S 
GUESTS) 
VALUATION 
TOP 15

Profile Stories Feed Valuation (R$) Valuation (€)
1 - marcelamcgowan 15 1 R$ 193.448,44 €31.037,81

2 - theodoro 10 1 R$ 143.819,83 €23.197,39
3 - halessia 13 2 R$ 56.571,62 €9.124,45

4 - sarah.aline 13 1 R$ 35.154,78 €5.670,13
5 - gragqueen 13 1 R$ 17.654,52 €2.846,69

6 - marciapanteraoficial 31 2 R$ 11.300,94 €1.822,73
7 - sarahvikaqueen 25 3 R$ 8.854,83 €1.428,20
8 - miguelbarbieri 21 2 R$ 7.554,37 €1.218,45

9 - organzza 26 4 R$ 5.781,77 €932,54
10 - pretaraujo 12 1 R$ 4.346,84 €701,10

11 - 
anacarolinaapocalypse 14 2 R$ 3.471,49 €559,27

12 - rafabrunelli 11 3 R$ 1.928,91 €311,11
13 - marmagalhaess 38 3 R$ 1.098,29 €177,14
14 - bru__andrade 8 3 R$ 875,92 €141,27

15 - bona.petti 18 2 R$ 468,94 €75,64Data registered from June 6th to June 
26th, via FTW and Nexus



INSTAGRAM 
(GUESTS) 
VALUATION 
TOP 15

Profile Stories Feed Valuation (R$) Valuation (€)
1 - francinyehlke 13 o R$ 506.636,16 €81.715,51

2 - marcelamcgowan 15 1 R$ 193.448,43 €31.201,36
3 - theodoro 10 1 R$ 143.819,83 €23.196,75
4 - halessia 13 2 R$ 56.571,61 €9.121,23

5 - sarah.aline 13 1 R$ 35.154,78 €5.671,74
6 - joaoalmeidac 9 0 R$ 20.357,70 €3.283,50

7 - gragqueen 13 1 R$ 17.654,52 €2.846,69
8 - marciapanteraoficial 31 2 R$ 11.300,95 €1.822,73

9 - sarahvikaqueen 25 3 R$ 8.848,84 €1.427,23
10 - miguelbarbieri 21 2 R$ 7.554,36 €1.218,45

11 - organzza 26 4 R$ 5.781,77 €932,54
12 - pretaraujo 12 1 R$ 4.346,84 €700,13

13 - 
anacarolinaapocalypse 14 2 R$ 3.471,50 €559,92

14 - rafabrunelli 11 3 R$ 1.928,74 €311,08
15 - hellenamalditta 7 0 R$ 1.473,78 €237,71Data registered from June 6th to June 

26th, via FTW and Nexus

https://www.instagram.com/francinyehlke/
https://www.instagram.com/p/DLNQ6IzMMFc/
https://www.instagram.com/p/DLOCvy0OLso/
https://www.instagram.com/p/DLNMZx3REwO/
https://www.instagram.com/p/DLN7VpPyuAf/
https://www.instagram.com/sarah.aline/
https://www.instagram.com/p/DLN98dUugqb/
https://www.instagram.com/p/DK0coC1Os9b/
https://www.instagram.com/p/DLJAS7QSgqT/
https://www.instagram.com/p/DLFtdpHsPRr/
https://www.instagram.com/p/DLF6URkAU92/
https://www.instagram.com/p/DLNP0RNOfy7/
https://www.instagram.com/p/DLF4oMTPN60/
https://www.instagram.com/p/DLF4oMTPN60/
https://www.instagram.com/p/DLK-bjGsug_/
https://www.instagram.com/hellenamalditta/?hl=pt-br


INSTAGRAM
(GUESTS) 
POSTS PER 
DAY

Data registered until June 26th, via FTW and Nexus



€6,87

€19.801,62

€604,03

€8.528,99

€20,73

€482,95

€214,56

€195,34

€1.985,10

€120.650,16

€11.694,47

€536,66
€240,40

INSTAGRAM 
(GUESTS) 
VALUATION 
PER DAY

Data registered until June 26th, via FTW and Nexus



SOCIAL MEDIA VALUATION METHODOLOGY (NEXUS)

The CPM (“custo por mil impressões” - cost per thousand impressions) methodology was used to measure the organic posts related to the Hot 
Now event on social media.
 The CPM calculation was based on previous promotion results conducted by Sephora itself and on data provided by the FTW platform. For 
valuation purposes, potential impressions were considered, estimated based on the publishers' audience.

The formula used was:

● Divide the number of potential impressions by one thousand (representing the reach in thousands of impressions);

● Multiply by the CPM value, according to the channel:
Meta Ads: CPM of R$ 4.26
TikTok Ads: CPM of R$ 7.65

In the case of stories, since this content typically receives less visibility compared to feed posts, 50% of the corresponding CPM was applied. This 
value was then multiplied by the number of screens viewed in the stories.

This approach allowed an approximate financial value to be attributed to the organic impressions potentially generated by the event on social 
media.



“HISTÓRIAS DE TERAPIA” CONTENT click to access the videos

125K views
5.419 likes | 420 comments| 

1.874 shares

126K views
5.032 likes | 260 comments 

| 1.309 shares

66.8K views
1.965 likes | 206 comments 

| 354 shares

Data registered until July 2nd, via Instagram and Youtube

https://www.instagram.com/reel/DLU3HNFTAke/
https://www.instagram.com/reel/DKw1vyhsxxz/
https://www.instagram.com/reel/DKe0cVJNmpB/


HIGHLIGHTS BRANDED CONTENT



HIGHLIGHTS BRANDED CONTENT

@familiaspeladiversidade | 143K seguidores @transempregos | 106K seguidores

repostagens

https://www.instagram.com/reel/DKx3KytvDNC/?igsh=MWV6ejQ4cnY4bmo5Ng%3D%3D
https://www.instagram.com/reel/DKvKDE7vTFp/?igsh=NjAxMHduMG45MGpl


PRESS HIGHLIGHTS - EXCLUSIVE INTERVIEW FOR GSHOW

We organized an exclusive video call interview with 
Pedro Sampaio for GShow, held on 12/10 and 
published on 06/12, with video and brand citation by 
the artist himself, in addition to mentions throughout 
the text.

On the same day, the article was highlighted on the 
Pop Culture home page of the website.

https://gshow.globo.com/cultura-pop/musica/noticia/pedro-sampaio-festeja-estreia-na-parada-lgbtqiapn-e-se-declara-ao-namorado-ponto-de-paz.ghtml?utm_source=whatsapp&utm_medium=share-bar-mobile&utm_campaign=materias


PRESS HIGHLIGHTS - TV

Fantástico - Globo
Timing: 0:02:19
Valuation: €489.172,04 = R$3.032.866,67
Reach: 1158.77

Bom Dia Brasil - Globo

Timing: 0:02:49
Valuation: €103.762,36 = R$643.326,67

Reach: 115.877

https://docs.google.com/file/d/1LoDUfKvgYpBhTObzZkLP-6VlAphNwUCE/preview
https://docs.google.com/file/d/1tSuxVKrbI0YgMh4e4ilAtivT8WLcfLdx/preview


PRESS HIGHLIGHTS - TV

Live CNN - CNN
Timing: 0:02:54
Valuation: €3.620,32 = R$22.446,00
Reach: 43.000.000

TV Fama - Rede TV

Timing: 0:02:37
Valuation: €202.291,12 = R$1.254.204,97

https://docs.google.com/file/d/1U8I1_xAdF71VBxQHZsv0rHjJblqLFUCG/preview
https://docs.google.com/file/d/1gXQiOKuHHpBPzsCGejeuWnWDwfFUjVF8/preview


PRESS HIGHLIGHTS - TV

SBT News - SBT News
Timing: 0:03:13
Valuation: €35.829,51 = R$222.143,00
Reach: 115.877

Globo News - Globo News

Timing: 0:00:50
Valuation: €4.598,17 = R$28.508,67

Reach:19.300.000

https://docs.google.com/file/d/1htSLgWNCtGTtzLYjBu9dYo5TNx9TWMNO/preview
https://docs.google.com/file/d/1U8I1_xAdF71VBxQHZsv0rHjJblqLFUCG/preview
https://docs.google.com/file/d/14BBRTRjldtpvB5irjMKafU6lQlUAUeRV/preview


PRESS HIGHLIGHTS - TV

SBT News - SBT News
Timing: 0:03:13
Valuation: €35.829,51 = R$222.143,00
Reach: 115.877

Globo News - Globo News

Timing: 0:00:50
Valuation: €4.598,17 = R$28.508,67

Reach:19.300.000

https://docs.google.com/file/d/1htSLgWNCtGTtzLYjBu9dYo5TNx9TWMNO/preview
https://docs.google.com/file/d/1U8I1_xAdF71VBxQHZsv0rHjJblqLFUCG/preview
https://docs.google.com/file/d/14BBRTRjldtpvB5irjMKafU6lQlUAUeRV/preview


PRESS HIGHLIGHTS 

Valuation: €4K = R$24.8K; Pageviews: 
965; Unique visitors: 2.1K

Valuation: €5.35K = R$33.2K; Pageviews: 
133.7K; Unique visitors: 60.3K

Valuation: €4.5K = R$28K; Pageviews: 
10M; Unique visitors: 2.3M

Valuation: €11.9K = R$74.2K; Pageviews: 
6.2M; Unique visitors: 1.3M

Valuation: €816 = R$4.9K; Pageviews: 25; 
Unique visitors: 14

Valuation: €4K = R$25K; Pageviews: 
5.9M; Unique visitors: 1.3M

https://billboard.com.br/pedro-sampaio-estreia-na-parada-do-orgulho-ao-lado-de-sephora/
https://capricho.abril.com.br/beleza/sephora-tera-servico-de-maquiagem-gratuito-para-celebrar-orgulho-lgbt/#google_vignette
https://cbn.globo.com/sao-paulo/noticia/2025/06/03/confira-primeiras-atracoes-da-parada-do-orgulho-lgbt-de-sao-paulo.ghtml
https://cbn.globo.com/sao-paulo/noticia/2025/06/03/confira-primeiras-atracoes-da-parada-do-orgulho-lgbt-de-sao-paulo.ghtml
https://garotasestupidas.com/pedro-sampaio-ira-comandar-o-trio-eletrico-da-sephora-na-parada-do-orgulho-lgbt/
https://www.metropoles.com/sao-paulo/pedro-sampaio-parada-lgbt-sp


Propmark Print| 2 pages|valuation:  
€12.2K = R$76K

Valuation: €15.4K = R$95.7K; Pageviews: 
16.9M; Unique visitors: 2.1M

Valuation: €19K = R$118.4K; Pageviews: 
699.5K; Unique visitors: 218K

PRESS HIGHLIGHTS 

https://visualizacao.boxnet.com.br/#/?t=0005714A7C346E4383703FC938997834020000004E5F1983E65F3036D5DD53CBC2A9380DB076483D07B98EED2C4166E3003F69D6439E8993CF0FD55B90F7769DFCB5857EF9635B4B14A72006BAEF60A04C0150D929D51E6091591B7A65FF047196AE538D
https://istoe.com.br/confira-a-programacao-oficial-da-29a-parada-do-orgulho-lgbt-de-sao-paulo
https://g1.globo.com/sp/sao-paulo/noticia/2025/06/17/29a-parada-do-orgulho-lgbt-acontece-no-domingo-com-shows-do-pedro-sampaio-pepita-e-banda-uo.ghtml


Folha de S. Paulo Print| 2 pages | valuation: €338.7K = R$2.1M

Valuation: €5.6K = R$35.3K; Pageviews: 
25.4K; Unique visitors: 11.5K

Valuation: €11K  R$68.6K; Pageviews: 
25.4K; Unique visitors: 11.5K

Valuation: €50K = R$310K; Pageviews: 
1.1M; Unique visitors: 606.1K

PRESS HIGHLIGHTS 

https://www.meioemensagem.com.br/marketing/parada-lgbt-de-sp-reune-marcas-e-faz-apelo-contra-etarismo
https://guia.folha.uol.com.br/shows/2025/06/parada-do-orgulho-lgbt-em-sp-tem-shows-de-pedro-sampaio-banda-uo-e-pepita.shtml
https://www.meioemensagem.com.br/marketing/amstel-loreal-e-sephora-se-destacam-na-parada-do-orgulho-lgbt


Valuation: €28.1K = R$174.3K; 
Pageviews: 1.6M; Unique visitors: 319.9K

Valuation: €29.2K = R$181K; Pageviews: 
18M; Unique visitors: 1.7M

Valuation: €20.1K = R$125.2K; 
Pageviews: 512.2K; Unique visitors: 74.3K

Valuation: €13.8K = R$86K; Pageviews: 
512.2K; Unique visitors: 74.3K

PRESS HIGHLIGHTS 

https://veja.abril.com.br/coluna/o-som-e-a-furia/parada-lgbt-2025-programacao-completa-horarios-e-onde-assistir/
https://g1.globo.com/sp/sao-paulo/noticia/2025/06/22/29a-parada-do-orgulho-lgbt-celebra-envelhecimento-e-convoca-levante-de-leques-neste-domingo.ghtml
https://www.terra.com.br/nos/paradasp/parada-do-orgulho-lgbtqia-tem-shows-de-pedro-sampaio-e-pepita-veja-programacao-e-saiba-como-chegar,e91a441816e7e51c6568bd3c288e60c3662ru1k9.html
https://www.terra.com.br/nos/pedro-sampaio-ressalta-importancia-da-parada-lgbtqia-dia-de-hoje-salva-vidas,95706161006d185a2e13ec9f23eb3b20fpkkfkl2.html


@promoview | 47K followers

Valuation: €4.3K = R$27.1K; Pageviews: 
85.5K; Unique visitors: 64.3K

Valuation: €13.8K = R$85.6K; Pageviews: 
480K; Unique visitors: 91K

Valuation: €5.11K = R$31.7K; Pageviews: 
698.7K; Unique visitors: 217.8K

PRESS HIGHLIGHTS 

https://mundonegro.inf.br/mes-do-orgulho-lgbtqiapn-sephora-celebra-a-diversidade-com-iniciativas-de-visibilidade-e-acolhimento/
https://www.terra.com.br/nos/paradasp/parada-do-orgulho-lgbt-de-sao-paulo-tera-pedro-sampaio-como-atracao,86c1007ef1285dfa6e106654ee3eb1a8zrelgomr.html#google_vignette
https://istoe.com.br/pedro-sampaio-e-atracao-confirmada-pela-1o-vez-na-parada-do-orgulho-lgbt-em-sp


@hugogloss | 21.5M followers @glamourbrasil | 1.9M followers

PRESS HIGHLIGHTS 

https://www.instagram.com/hugogloss/reel/DLNk9wEvFgI/
https://www.instagram.com/glamourbrasil/p/DLN3ZgJSoJl/?img_index=3


@lilianerocha | 25.7K 
followers @meioemensagem | 328K followers @terranos | 81.7K followers

PRESS HIGHLIGHTS | SOCIAL MEDIA

https://www.instagram.com/lilianerochaoficial/p/DLID8XOuY2h/?img_index=1
https://www.instagram.com/p/DLQRp6cptGh/?img_index=1


@nozy | 265K followers @propmark | 253K 
followers

@portal IG | 99.2K 
followers
@ig_queer | 4.3K followers

@mercadoeconsumo | 38K 
followers

PRESS HIGHLIGHTS | SOCIAL MEDIA

https://www.instagram.com/p/DKxFWbFzmqL/


SEEDING HIGHLIGHTS 

@gragqueen | 552.6K 
followers

@halessia | 1.6M followers @sarah.aline | 1.1M 
followers

@francinyehlke | 18.3M 
followers

https://docs.google.com/file/d/1nb9EmBnF7LGnxCGanEmAdUW57hLonFz2/preview
https://docs.google.com/file/d/11FVhizfXSgGJPKiw31rgJYi7sMr_iwr0/preview
https://docs.google.com/file/d/1t9bip5Obbr-mWjbPWm1nUOysB9hg4Vzk/preview
https://docs.google.com/file/d/1dAxQR0zzxXQ7u-GuIjhwck05LNCvriY0/preview


SEEDING HIGHLIGHTS 

@marcelamcgowan | 
5.3M followers

@organzza | 79.8K 
followers

@theodoro | 5.6M 
followers

@pretaraujo | 145.5K 
followers

https://docs.google.com/file/d/1KfFEJ1i_LIHzVVtQaBfqhQTfPt5eB3lc/preview
https://docs.google.com/file/d/1SCFsMbPxWWEtIpJHhnJ031CJXL4rhNWS/preview
https://docs.google.com/file/d/1QGnrA0b1ERjU6Es6bRz7Dv786zNmNrjI/preview
https://docs.google.com/file/d/16lEXCvT8UbZ4atf1W7gkyMNlBW6fQi2u/preview


SOCIAL MEDIA HIGHLIGHTS 

@bona.petti | 10K 
followers

@joaoalmeidac | 1.1M 
followers

@theodoro | 5.6M 
followers

@hellenamalditta | 98.8K 
followers

https://docs.google.com/file/d/1K5t0yho3nMZmBF8TDfAZd5E_ewq-9hAu/preview
https://docs.google.com/file/d/1S6C4OQQKCEn6icdFduN8OihFiFldQ2Z0/preview
https://docs.google.com/file/d/1PQAD4D-wzj-4jEFYdh5YzRhWcZX5gmx0/preview
https://docs.google.com/file/d/1nb8MfjV1deIsw9Rp0iha_H-aClg06TV-/preview


COMMUNITY HIGHLIGHTS 

@sampaiocharts | 
22.8Kfollowers

@thisispedrosampaio | 
13.4K followers

@sampaiers | 329K 
followers

@sampaiers | 329K 
followers

https://www.instagram.com/reel/DLNlpWJRTe6/?igsh=ajdkNDk2ODNnZWFh
https://www.instagram.com/reel/DLN3OXKSskT/?igsh=MW9mdnJ2dmplbXJoag==
https://www.instagram.com/p/DLNFy4_RHle/?igsh=bHN3OW4zdjdhYWQz
https://www.instagram.com/p/DLN0bRgxZh7/?igsh=dzQ2eXdtMjloOTB6


YOUTUBE HIGHLIGHTS

Channel: Dia TV
Views: 23K
Likes: 3.2K

Channel: Foquinha
Views: 11K
Likes: 656

http://www.youtube.com/watch?v=iIDJp1GWmRs
http://www.youtube.com/watch?v=_5cY4TtzHsw


YOUTUBE HIGHLIGHTS

Channel: Radio BandNews
Views: 549
Likes: 12

Channel: Terra Brasil
Views: 861

Likes: 19

http://www.youtube.com/watch?v=ja2qF5rSDdI
http://www.youtube.com/watch?v=YvqllOp2PL0


YOUTUBE HIGHLIGHTS

Channel: Splash UOL
Views: 3.8K
Likes: 95

Channel: sampaio charts
Views: 1.4K

Likes: 34

http://www.youtube.com/watch?v=CicgeqniKDQ
http://www.youtube.com/watch?v=vvHvPkBdFKM


thank you!
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