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PRINT, TV & DIGITAL MEDIA

= Coverage related to Family Onix 2021 generated 112 articles, 15.2 M message contacts and the
tonality was a success with 91% of positive tonality.

= Most coverage happened after the announcement of the Onix RS and Onix Plus Midnight, with
68% of visibility from September 22" to 27t.

The Onix RS generated most coverage, with 46% SoV, in front of the Onix Plus Midnight (33%).

= ‘Design’ was the most positive and visible aspect, followed by ‘Powertrain’ and ‘Connectivity’.

The most commented aspect for the Onix RS and the Onix Plus Midnight was ‘Design’, while
‘Connectivity’ was most visible for the 2021 line.

= yol.com.br emerged as the most visible and positive outlet in front of terra.com.br.

= Sérgio Quintanilha (terra.com.br) was the journalist generating most visibility thanks to articles
about the Onix Plus Midnight and Onix RS. Leonardo Fortunatti (motorl.uol.com.br) had slightly
negative comments about the loss of equipment and onboard Wifi of the 2021 line.
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Mentions of Family Onix 2021 generated
Impressions of approximately 50.3 million and 1.3
M in Engagement. The tonality was 90%
favorable.

The Engagement and Impressions figures are over
2 times higher compared with the 2" Flash.

YouTube generated the highest Engagement
share [92%)], followed by Instagram [7%].

Onix RS was the most commentd model, in front
of the Onix Plus Midnight and the 2021 line.

The top influencers in terms of Impressions were
UOL Esporte, todonoticias, Autoesporte,
AUOTVideoBrasil and Quatro Rodas.
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Volume

Tier 1 112
Total 413

TREND OVER TIME

Message Contacts

15.2 M

2021 line will get
wireless connection

22.09 - 27.09
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46%

|~ f‘ ONIX RS

Positive Tonality

91%

28.09 - 05.10

Universe | Onix RS, Plus Midnight & 2021 | Journalistic Media Markets | Brazil & Argentina
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TOP ASPECTS

Design

Powertrain
Connectivity
Value for Money
Body/Weight
Interior/Displays
Safety

Driving Comfort
Automated Driving

Handling
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Positive

Design: "O design [Onix RS] é caprichado, pois, segundo a GM, trata-se do primeiro item
considerado pelos clientes do Onix" (terra.com.br, 23/09).

“Onix ganha duas novas versoes: a vistosa RS, de R$ 75.590, e a elegante Midnight, toda
preta e que custa R$ 81.390" (O Globo, 26/09).

“Chevrolet Onix RS encanta pelo visual” (vol.com.br, 15/10)

Connectivity: "Chevrolet Onix chega d linha 2021 e amplia conectividade; Multimidia
MyLink ganha tela de 8" com Android Auto e Apple CarPlay sem cabo, via Wi-Fi. Onix
estreia conceito de carro sem fio" (ferra.com.br, 28/09).

“A central multimidia MyLink maior, com tela de oito polegadas, também chega as
versdes Premier da dupla Onix e Onix Plus. Além do tamanho superior, o sistema também
passa a projetar Android Auto e CarPlay por wi-fi, sem necessidade de cabo”
(webmotors.com.br, 1/10).

Interior/Displays: Onix Plus Midnight - "Os bancos dianteiros e traseiros do modelo contam
com revestimento premium na cor preto ‘Jet Black’, exclusivo da verséo"
(autopapo.uol.com.br, 23/09).

Onix RS - "Os estilistas da GM adotaram pequenos detalhes em vermelho que deram ao
carro um visual realmente especial” (terra.com.br, 23/09).
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Value for Money: “Onix Plus Midnight: R$ 81,3 mil com nivel elevado de equipamentos”
(nofticias.r7.com, 24/09).

"Os custos de manutencdo sdo relativamente baixos até para o segmento, inclusive nas
revisdes depois de 40 mil km - que costumam ser mais caras" (vol.com.br, 15/10).

“A nivel de equipamiento, el Onix Midnight estard basado en la version Premier, por lo que
dispone del mdximo equipamiento de la gama” (1évalvulas.com.ar, 23/09).

Safety: "Os seis airbags e os confroles elefronicos de fracdo estabilidade continuam

presentes em fodas as versdes” (quatrorodas.abril.com.br, 26/09).

“Bem equipado, Onix vem com 6 airbags contra sé 2 dos rivais” (uol.com.br, 24/09).

“Briga é boa, mas Onix se destaca em seguranca [em comparacdo ao HB20 Sport]”
(vol.com.br, 19/10).
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Message Contacts | Millions

Universe | Onix RS, Plus Midnight & 2021 | Journalistic Media Markets | Brazil & Argentina Period of Analysis | 22.09.2020 - 21.10.2020

7

'Design’ was the most visible and positive aspect. ‘Connectivity' 'and 'Internal/Displays' received positive comments. Slight criticism for aspects such as ‘Powertrain’ and ‘Connectivity’.

Negative

Connectivity: “Multimidia com tela maior e
Menos recursos que antes”
(oglobo.globo.com, 25/09).

"ltens como as portas USB para o banco
fraseiro, carregador de smartphones por
inducado, sistema de monitoramento de
pressdo dos pneus e até mesmo o sistema 4G
com WiFi a bordo e OnStar ficaram apenas
nas versoes mais caras, como a Premier”
(motorl.uol.com.br, 25/10).

Powertrain: “Para quem acreditou que o Onix
RS chegaria com a motorizagdo 1.2 turbo do
Tracker, a md noticia é que isso ndo
aconteceu” (gl.globo.com, 23/09).

"S6 que o desempenho, apesar de muito
bom, ndo condiz com a proposta sugerida no
design. Falta uma pimentinha a mais debaixo
do capd” (vol.com.br, 15/10).

Value for Money: "Ainda dentro da linha 2021
do Onix e Onix Plus, a lista de equipamentos
de praticamente todas as versdes fiveram
baixas" (motorl.uol.com.br, 28/09).

"Hatch e sedd ficam mais caros e perdem
itens principalmente nas versdes mais
baratas” (motorl.uol.com.br, 25/10).

Measurement | Message Contacts , Tone
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The most commented aspect for the Onix RS and the Onix Plus Midnight was ‘Design’, while ‘Connectivity’ was most visible for the 2021 line. ‘Value for Money’ was criticized for the

2021 line due to loss of equipment, and ‘Engine’ was negative for the Onix RS.

PRODUCT ASPECTS

Body/Weight

Handling

Interior/Displays
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Design
g 35,2%

Safety
Connectivity 54,1%
Automated Driving
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uol.com.br emerged as the most visible and positive outlet in front of terra.com.br. Sérgio Quintanilha (terra.com.br) was the journalist generating most visibility thanks to articles about the
Onix Plus Midnight and Onix RS. Leonardo Fortunatti (motorl1.uol.com.br) had slightly negative comments about the loss of equipment and onboard Wifi.

TOP MEDIA TOP JOURNALISTS

uol.com.br

terra.com.br
motorl.uol.com.br
oglobo.globo.com
noticias.r/.com
gl.globo.com
quatrorodas.abril.com.br
carsale.uol.com.br
autopapo.com.br

O Globo

tn.com.ar

Quatro Rodas
folha.uol.com.br
icarros.com.br
noticiasautomotivas.com.br
exame.com
carros.ig.com.br
rev.autoesporte.globo

O Estado de S. Paulo
Motor Show
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Quintanilha, Sérgio
Fortunatti, Leonardo
Camargo, Marcos
Déa, Rafael Poci
Gustavo de Sa&
Tavares, Nicolas
Matsubara, Vitor
Silva, Guilherme
Vogel, Jason
Sodré, Eduardo
Reis, Alessandro
Rodriguez, Henrique
Trindade, Fabio

De Oliveira, Ricardo
Estigarribia, Juliana
Feldman, Boris
Aguiar, Gabriel
Silveira, Fldvio
Macdrio, Igor
Ribeiro, Rodrigo

5m -0,5m
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Chevrolet Onix RS encanta pelo visual, mas falta
‘pimenta’ debaixo do capd

terra !

Chevrolet Onix RS da esportividade ao carro n°
1 do Brasil

GM apresenta a bela versdo esportivada do Onix para apimentar as vendas do
lider. Onix RS Turbo tem 116 cv e traz nova tela multimidia de 8"

motor| 1 |.com

Teste: Chevrolet Onix RS 2021 é um "esportivo de shopping"?

Como es el nuevo Chevrolet Onix RS
“deportivo” que llegara a la Argentina

Tiene un motor turbo y elementos estéticos exclusivos.

PRIME =|RESEARCH
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ONIX PLUS MIDNIGHT

terra !

Série especial Midnight retorna no Chevrolet
Onix Plus Turbo

Seda compacto da GM ganha série especial escurecida que combina sofisticacdo e
esportividade. Série Midnight vai durar pelo menos um ano

Exclusivo: Chevrolet Onix RS custa RS 75.590;
Midnight sai por RS 81.390

@ AUTOS CARROS

Onix RS vai custar R$ 75,5 mil e Onix
Plus Midnight vai a R$ 81,3 mil

JornaldoCarro

Chevrolet Onix 2021 traz as versoes Onix RS e Onix
Plus Midnight

0 Chevrolet Onix 2021 chega em outubro com as versoes ‘esportiva’ Onix RS no hatch e a Midnight para o Onix Plus.

Chevrolet Onix 2021 ganha tela
maior e conectividade sem fio na
central multimidia

Android Auto e Apple CarPlay ndo precisardo de cabo para serem conectados ao vefculo na
versdo Premier. Precos da linha ainda ndo foram revelados.

AUTOPAPO

Onix Premier agora tem central multimidia
de 8" e espelhamento sem fio

Avanco completa as novidades da linha 2021 - que ganhou as versdes RS, esportiva, e Midnight, com
acabamentos escurecidos

motor| 1 |.com

Chevrolet Onix Plus Premier 2021 traz espelhamento de smartphones sem fio

Chevrolet Onix Premier ganha conexao
sem fio na linha 2021
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Volume Engagement Impressions Positive Tonality
Total 523 1.3 M 50.3 M 90%
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Youtube 84 84 K 1.75M

Volume Engagement Views
Channels by Engagement Own Products by Impressions Influencers by Impressions
UOL Esporte
ouTube fodonoticias
! 9;%b 53% Autoesporte

ONIXRS AUTOVideosBrasil
17% Quatro Rodas
webmotors

@ Autocosmos.Argentina
AutoMaisTV

flatoutbrasil

flatout_brasil_oficial

Instagram revistacarro
7%
Twitter 30% acelerados
<1% automotivas
Facebook ONIX PLUS "
Poges MIDNIGHT manutramaru
1% AutoPapo
0 4 8 12
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a Cision company Universe | Onix RS, Plus Midnight & 2021 | Social Media Markets | Brazil & Argentina Period of Analysis | 22.09.2020 - 21.10.2020



Onix Plus Midnight Onix RS Premier 2021

Inst Youtube & Facebook * Some critics were raised, generating headlines Youtube

netagram * The newest Onix model brings together a S0 2 el S perinees OR. "Onix.RS may . . . o

« Midnight line comes back with everything public still unexplored by the line nt?t be a real sportscarf but does it convince c OI"IIX Premier brings with it the co'ncept ofa
and gives a new face to the so known Onix "Chevrolet Onix RS 2021 combines with the 1.0 turbo engine?” WIrt’tel!ess car and draws the attention of the
Plus. public.

sports style with comfort and efficiency"
by: Motorl

NOVO

CHEVROLET

ONIX RS

Teste: Chevrolet Onix RS 2021 é um “esportivo de shopping*?

Youtube

* Midnight leaves sports]iness aside and gets
more sophistication with an all black look.

Twitter & Facebook

Influencers * In addition to the already known
connectivity items such as Wi-Fi, OnStar
system and myChevrolet app, the new Onix
Premier also features induction charger and
MyLink system news.

o
Chevrolet Onix RS encanta v = 021..

pelo visual, mas falta cares e
'pimenta’ debaixo do capo B

Instagram

*  “In Instagram, the influencers had very
positive comments towards the brand.

nix Premier ganha canexaa sem fia na linha



https://www.youtube.com/watch?v=cJbOkeQsb1Y
https://www.youtube.com/watch?v=uxuDMKegQUg
https://www.facebook.com/164923936884941/posts/3392709590773010
https://www.facebook.com/motor1Brasil/posts/10157500024708053
https://www.instagram.com/p/CFit6FJsrsH/
https://www.instagram.com/p/CGYOsNBsiiA/
https://www.instagram.com/p/CGYF0_3p1S8/
https://www.youtube.com/watch?v=_GvScSfFcIo
https://www.youtube.com/watch?v=yLlQ9g4t9cM
https://www.facebook.com/planetcarsz/posts/2073682932756040
https://twitter.com/Hoje_ES/status/1310648483767087104
https://www.instagram.com/p/CFcP4LGnARV/
https://www.instagram.com/p/CFfCAMlhsc3/
https://www.instagram.com/p/CFhcB3JhnbA/
https://www.youtube.com/watch?v=XYyr1zAeFr8
https://www.youtube.com/watch?v=G1Lkakqc0NI
https://www.youtube.com/watch?v=Ucwf7QiJohQ
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